This study aims to explore how directly or indirectly control policies of Turkish political government towards media besides the ownership relations of the media affect the news making process. After 1980, Turkey experienced media concentration and media commercialism as a result of neoliberal policies. Though media concentration is a global phenomenon, the process has its own characteristics in Turkey. Free market is not supposed to have given rise to the birth of a free press. Intervention in relations and clientelism between the government and the media in history have merged with a rapid commercialism. This study examines the news making process with the political economy approach on the basis of the ownership structure and the relations between the media and the government. The study covers an analysis of 14 digital news portals based on their headlines between the dates 20-26 January 2015 and the hours 8:00 am. -11:00 pm. The data obtained indicate a similarity between the news portals in terms of topics agendas, and news discourse.
INTRODUCTION
A 'sameness' and 'similarity' can be seen in the news discourse, news headlines and the agenda of the digital newspapers. Boczkowski (2009) stated that by the help of technology, especially the internet, monitoring different broadcasts and imitation in newsrooms have become widespread. And Lim (2012) pointed out that monitoring and imitation in digital news production are shaped by journalists' organizational tendencies and this may lead to power relations between popular news portals.
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On the other hand, the reasons for the sameness/similarity of newspapers are thought to be, beyond technological opportunities, economic and political, which affect journalism practices. The most important factors shaping the agenda of the media and news discourse are, the political power directly or indirectly controlling the media as well as the complicated relationships between the media trusts which have ownership relations in the presence of cross-shareholding with the government in political and economic power.
In the study, the news production processes of news portals/newspapers are analyzed, based on critical political economy approach. In order to understand the process of news production, the economic and political power relations in which the media is actively involved should be looked into. And this is only possible with the presentation of the media and the power (economic and political) relations as a result of the transformation experienced in the ownership relations of the media after 1980.
The relationships of the media holding companies with the political party in powerJustice and Development Party (Adalet ve Kalkınma Partisi AKP) -simulate the agenda of the media and therefore, their news discourse. Even AA, whose 47.75 % (Ekşi, 2015) is controlled by the government, acts directly in accordance with (demands of) the political power. From the point of view of relationship networks in question, media organs such as AA, Sabah, Star, Yeni Şafak and Akşam have the same/ similar agenda and discourse. On the other hand, apart from these organs, the agenda and discourse of the press are formed by the political and economic tendency of the media group to which the newspaper belongs. For instance, the newspaper Zaman, displays a stance and broadcasting policy against the government as a consequence of conflict between the two. The stance of the newspaper Cumhuriyet towards the political power mostly depends on the argumentation of the system. Besides these, certain newspapers and television channels of some media groups such as, Hürriyet, Milliyet, CNNTürk and NTV follow a broadcasting policy in accordance with the government. Briefly, a vast majority of the media broadcast are directly or indirectly under the influence/pressure of the government, whereas a small number of media organizations keep broadcasting at their own discretion.
THEORETICAL FRAMEWORK
Despite an increase in the number of the news channels in the media today, the rate of the increase in the number of news resources and news diversity does not meet the expectations. The advances in the information technology, in particular the Internet, have helped contribute to the variety of channels, yet not led to the diversity of views in the news (Winseck, 2008) . Murdock also observed that, although there's an increase in the number of the news channels, there is no increase in diversity and he said, 'plenty of news doesn't always mean a diversity of news, ' (1982: 120) . And before that, Harold Innis, who coined the term 'monopolies of knowledge', mentioned that only privileged classes have been able to have access to specific information throughout the history (1950).
The media ownership rules, which were made flexible since being thought to be providing a fair competition in media, faced a lot of criticisms especially due to media concentration, and media concentration is still considered an important problem (Winseck, 2008: 45) . While concentration in capitalism indicates monopolization and an 13 increase in power, concentration in media creates an enormous threat to democracy, since the new enterprises are prevented from emerging on the market (Veneti and Karadimitio, 2013: 442) . In his book, The New Media Monopoly, Bagdikian stated that 50 corporations' thoughts and ideas having been collected under only a few sources might create problems and diversity and may prevent the media from fulfilling its duty as a 'watchdog'. From economical point of view, this leads to an unfair competition and stops controlling media industry dropped to 23 in 1990 and to 5 in 2004 . Similarly, Robert McChesney (2000 mentioned that the American media market was controlled by 6 media giants in 1999. While the concentration in media can be measured, the rates of this concentration change according to media sectors and countries.
In the years 1880, 1920 and 1960 the early concentration in media was spotted in history, it went on in 1980s and started again at the end of 1990s, and reached its peak in the U.S.A. Winseck explains the reasons of the last waves of concentration as media policies and regulations, interests of banking and finance and technology (2008: 40) . Due to the ease of concentration rules, acquisitions and mergers in media have increased rapidly. The belief in the benefits of economies of scale and scope has led to vertical and horizontal integration between communication and media companies (Winseck, 2008: 35) . These big scale mergers were supported by international finance companies (Winseck, 2008: 40) . Graham (2006: 495) also states that this local and global concentration in media ownership we face today is related to the principles of neoliberal globalization. The revival of Laissez-Faire commitments has led to liberalism in trade, deregulation in broadcasting and privatization of public organizations and services. Baran & Davis (1995: 324) who analyzed media from the political economy point of view, mentioned that media was organized and made to function in accordance with the benefits and aims of financial organizations.
According to Herman and Chomsky, media centralization and fewer resources have made the media be dependent on their financial supporters /providers more than ever. While this affected investigative journalism negatively, it caused the integration of newsrooms with transnational media conglomerates. Besides, biased news results from the structure of the media organization and the professionals who act in accordance with this structure. (2012: 21, 67 ). This structure and operation caused self-censor to become common. Self-censor is performed by the chosen reporters and commentators as well as senior executives likely to implement the restrictions and even internalize them set by the political powers and/or the organizations holding the power on the market. Similarly, Bettig (2003: 30) stated that by the institutionalization of self-censor, media was not able to fulfill its main duty and thus failed to inform the public properly. When taken into consideration that news stories would affect the financial benefits of news organizations negatively, the news are not sometimes or often reported. More importantly, the influence of the market pressure on the news is great. Grim news are avoided as they are thought to be found boring or confusing by the viewers (Bettig, 2003: 30) . As concentrated media protects its own media organizations' economic and political benefits, viewers distinguish this poor journalism and reject accepting it. Conglomerates and business communities are interrelated through stock ownership, joint ventures and interconnecting board of directors, who probably share the same sorts of interests. And this, unavoidably affects the contents (Bettig, 2003: 32) . Thus, the director of Project Censored, Peter Phillips explained that as the journalists in modern
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American society are dependent on the company's race of power most of the time, they ignore the news or the information which conflicts with official sources (Cohen, 2005: 460) . While how journalists contribute to strengthening dominant ideological views is observed, Harris called the reporters 'sheep dressed as wolves' (Cohen, 2005: 460) .
However, people need to receive information coming from a range of sources either in their daily life practices or while making rational decisions in their political preferences (Veneti and Karadimitio, 2013: 442) . Baker does not approve media concentration for three reasons (Baker, 2007: 133) . First of all, instead of the centralization of media ownership, a more democratic distribution of communication power would enable the media to fulfill its democratic function as well as providing democratic safeguards. Secondly, preventing media owners from possessing great power -also known as the Berlusconi effect, would allow them to suffer from less damage in the events of influence, coercion and corruption when they criticize the government or the companies. The third reason is, an average media company owner would probably make more effort for a high quality journalism instead of making more profit (Baker, 2007: 133) . As seen, Baker's views should be taken into consideration as he draws a picture of journalism needed for a healthy democracy (Barnett, 2010) . Two unpleasant incidents, which took place in England in 2009, proved that two national newspapers played crucial roles in these cases. One of the newspapers, The Daily Telegraph, unveiled how accountancy rules auditory board regulations were abused systematically to meet the expenses of members of parliament. These operations that were made to support MP's salaries showed the flaws within this system in terms of allotments. Another example is the news that The Guardian revealed about Ian Tomlinson, who lost his life during the G20 protests. The death of the victim beaten by a police officer raised questions about the practices conducted by the police in in controlling major demonstrations (Barnett, 2010).
As Raşit Kaya (2009: 299) gave information about the consequences of media organizations' functions in line with market conditions parallel to the transformations in ownership structure, he emphasized that news and information flow kept decreasing. While media placed more room to entertainment, self-censor was to be applied. Studies showed that media within the scope of company holdings avoided giving information conflicting with their financial interests. If it is possible to remain silent or disregard the daily agenda, then the news could be presented in a distorted way. They play with the quality of the news; it is evaluated in different points of view and they try to make the events appear unbiased or trivial (Kaya, 2009: 302-303) .
New communication technologies provide plenty of choices while accessing news. But alliances made in the web caused the media markets concentrate in this field as well (Winseck, 2008: 41) . As Bibby (2003: 5) mentioned, present media groups passed on to digital field to dominate in that field, too. Bettig (2003: 28-29) states that the information which is produced, distributed and accessed by the web is used for the reproduction of big media's consumer viewers rather than providing more ability to them. The variety of with the advent of each new medium and the hopes that these will bring more democracy is soon destroyed by the present economic and political powers.
According to Picard (2006: 7) , while big changes that are experienced in communication technologies and life styles change the roles of news organizations, these also take the control of them. Besides, the consumption of the news involving important and valuable information keeps decreasing. As Picard claims that the decrease in the interest towards news is related to the decrease in the news value, he also mentions the importance of creating value. News today has less value than before. The changes in the attitudes of media, technology, viewers and advertisers damaged the creation of value. Picard gave two examples on how technology and new ideas damage value for the present media. The first one is CNN, which made the viewers stay away from evening news and the other is Metro, which is printed for free in Stockholm (2006: 8-10) .
A study conducted about the news on digital newspapers revealed that there is a demand for more diversity, content and background information in news. The same study showed that there is also a demand for free, personalized and interactive news, and it is expected to cover different points of views (Nyugen, 2010: 223) . A recent study also showed that consumers value news that includes diversity, cultural problems and more information about social events and they do not enjoy banners (Hiller, Savage and Waldman, 2015: 872) . The same study, which analyzed market structure and diversity in media, showed that the consumer wealth decreased depending on the changes in the structure of the market, however, the losses in big markets were minor (Hiller, Savage and Waldman, 2015: 887) .
Despite all these developments experienced in global scope, like the example of Turkey, shows some characteristics of its own. Christian Christensen stated that the academic studies on Turkish media, somewhere between Southeast Europe and Middle East, will be beneficial for academicians who do researches on national and regional media systems (2007: 180).
The Structure of Media Ownership in Turkey and Relations with Political Powers
With the implications of neoliberal policies in Turkey, the media was commercialized and this did not alleviate the government's power (Kaya and Çakmur, 2011: 523) . In the early stages of commercialism, although there were owners of a lot of small and independent broadcasting companies, concentration between big newspaper and magazine companies began in the second half of 1990. Commercialism period starting from the late 1990s going on until the early 2000s gave rise to the establishment of the big media company holdings. A few of the big media groups dominating the media market also operate in diverse businesses in various industrial sectors as well (Kaya and Çakmur, 2011: 526) . Because the capital required to set up a newspaper company is relatively high whereas profit acquired is quite low. Thus, the financial situation of the national press in Turkey is quite feeble and fragile (Kaya and Çakmur, 2011: 526) . As this caused the new entrepreneurs having capital accumulation in sectors like banking, energy, construction and tourism to be actively involved in mass media, traditional owners invest in other sectors. These changes transformed the structure of ownership to a large extent (Kaya and Çakmur, 2011: 526) and big media holdings replaced family companies. In our day, press is monopolized by only a few big media companies such as Doğan, Turkuvaz, Ciner, Doğuş and Feza. This has proved Turgut Özal, Turkey's former President and Prime Minister right, who once said that there would be two and a half newspapers left when he was the Prime Minister. This judgement basically determines the limits of advertisements and it refers to the financial difficulties experienced by newspapers. The competition as to the circulation numbers, the low 16 investment in experienced workers and the extinction of investigative journalism led to the rise of tabloidization (Bek, 2004: 376) .
After the deregulation of media markets, newspaper owners started to put pressure on politicians by using their own media organs. But later, this led to reverse relations (Christensen, 2007: 185) . According to Finkel (2000: 155-156) , who wrote about this period, the biggest danger Turkish media faces is the pressure resulting from financial problems of the media company owners, some of which yielded to the political support which involve unacceptable potential risks because of financial advantages. As mentioned above, newspaper owners are now more involved in so many activities and have to rely on the licenses, promotions, subventions and bargains for privatization given by the government, which indeed enable them to keep these activities, which directly influence their editorials (Yeşil, 2014: 158) . Journalism practices in Turkey did not occur as the way liberal pluralist paradigm envisaged they occur. Because in Turkey, along with the rapid commercialism in media, the tradition of clientelism and patrimonial government was carried on. Apart from patrimonial government tradition which involves arbitrary and discriminatory implications, clientelism prevented the media power from being used properly (Christensen, 2007: 185) . Such relations between the media and the government led to media's being instrumentalized (Hallin and Papathanasopoulos, 2002) .
Therefore, the relations between the media and the government in Turkey are intricate (Çarkoğlu and Yavuz, 2011: 618) and political parallelism can be observed. Kaya and Çakmur also stated that commercialism and deregulation did not reduce political parallelism in Turkey, on the contrary, they increased its instrumentalization (2010: 528). By using political parallelism, a reference was made to the organizational connections between political parties and newspapers, media content, the political connections of the journalists and the political characteristics of the readers (Çarkoğlu and Yavuz, 2011: 614) . The degree of the parallelism between the political party system and the media system, which was presented by Seymour -Ure (1974) for the first time, depends on three factors (quoted by Çarkoğlu and Yavuz, 2011: 615) . The first factor is that the political party should have a mass media and/or it should control the media. The second one is; in the editorial elections within the media organizations, there should be partisan elections. And the last one is that there should be readers who are party members. Apart from the connection between the structure of ownership and media and political elites, political tendencies in media content are more common in some countries (Çarkoğlu and Yavuz, 2011: 616) . The studies done in Turkey show that the readers who buy newspapers with political tendencies concentrate as well and that the newspapers are parallel to these political parties. In the first five years of AKP, the newspaper coverages became more biased (Çarkoğlu and Yavuz, 2011: 622) . In this period, when newspapers present pro-AKP government tendencies, they came up with the term 'partisan' (supporter) and soon it became common in Turkish. AKP government's use of clientelist relations also created a loyal media blog. By government tenders or privatization, media organizations taken over by conservative and Islamic partisans supported the creation of such blogs (Kaya and Çakmur, 2010) . Freedom House, presenting certain examples, also revealed how company holdings that are effective in media sector benefited from government tenders. Among these, Doğuş Company Holding, the owner of NTV and Star TV won the Galataport bid, worth 702 million dollars; İhlas Holding, the owner of Türkiye, İhlas News Agency (IHA) and TGRT TV, got the İstanbul Gaziosmanpaşa renovation project worth 1.86 billion dollars and Demirören Group, the owner of Milliyet, built the controversial shopping mall in İstanbul, famous İstiklal Street. Demirören Group, owned by Erdoğan Demirören, is the subsidiary of Milangaz which is one of the liquefied petroleum gas giants of the country. After purchasing Milliyet, Erdoğan Demirören asked the Prime Minister Erdoğan's opinion about whom should become the editor in chief (Freedomhouse, 2014) . Once again, after allegations as to the corruption on 17 and 25December, the term 'pool media' started to be used literally. According to the leaking news about the allegation documents, to purchase Sabah-ATV Group, one of the biggest media organizations in Turkey, company holding owners who want to get an airport construction project worth billions of dollars were asked to donate money (Freedomhouse, 2014,10) . Sabah-ATV group, which was bought with the money collected in the alleged andpooland, soon went to court to object to the term 'pool media' but the case was dismissed (Sözcü, 2015) . With another media pool operation, Türk Medya Group, including Star, Akşam, Güneş, Kanal 24 and Sky360 was made to be purchased by Ethem Sancak. Pro-government media organizations which made a financial loss with this operation were merged so as to reduce their costs and prevent their decline (Cumhuriyet, 23 April 2014).
As explained above, today the high level concentration in Turkey is divided into two opposing groups. The first one is the mainstream media and the other is conservative/Islamist/pro-government media. They follow the same economic principles. However, they have completely different points of view about the facts (Kaya and Çakmur, 2010: 533) . Criticisms about corruption or environmental policies are considered as anti-government. And this causes editorial risks and as a result causes the mainstream to self-censor itself (Finkel, 2011) . Otherwise, advertisers claim that they are under pressure and may have to withdraw their commercials. As economic pressures such as financial pressure and tax penalty and political pressures such as police and judicial intervention, bugging, surveillance and dismissal made it harder for journalists and turned journalism into a difficult profession (Yeşil, 2014: 168) . Aydın Doğan, who is the owner of one of the two big media groups, had to sell Milliyet and Vatan because he had to pay tax penalty. Doğan Media Group lost a great amount of prestige when Milliyet was sold as it used to have a prestigious reputation among Turkish press (Freedomhouse, 2014). This was, in a way, a warning towards anti-government media owners.
In this study, the rapid commercialism in Turkish press, the sameness in content resulting from increasing clientelism along with changes in ownership relations, polarizing criticism and tabloidization will be put forward with content analysis.
Method
The study is based on the hypothesis that the relations of media company holdings/groups with political power shape the agenda and discourse of newspapers and television channels belonging to media groups. Depending on this hypothesis the questions below need to be answered:
1. Are there any similarities between the news agenda and discourse of progovernment media groups? 18 2. Are there any differences or similarities in the news agenda and discourse of other media groups?
In the study, headlines of 14 web sites including Anadolu Ajansı (AA), Akşam, Cumhuriyet, CNN Türk, Haber Türk, Hürriyet, Milliyet, NTV, Radikal, Sabah, Star, Vatan, Yeni Şafak and Zaman that took place in series of news were recorded, making a total of 6405 news headlines. They were recorded at the beginning of every hour between 20 January and 26 January 2015, between the hours 8 am and 11 pm. These web sites were chosen among the top 500 list of most visited sites prepared by alexa.com.
According to Mustafa Sönmez (Bianet, 2015) , who studied the polarization aforementioned, media in Turkey can be divided into five groups. From these digital news portals mentioned, 3-6 pieces of breaking news, flash news, and news concerning the agenda, which can be called news series, were selected. These data were registered in the form of the name of the news site, date, time and headlines in an Excel sheet. The headlines were coded -with regard to their importance-under 22 categories according to their topics (Table 1) . These coded data were used to create charts about the distribution of the subjects, the similarities/ sameness of the news headlines, discourse similarities, the primary topics in the agenda and news portals following each other. The analysis of the data in these charts was carried out depending on the approach of the media's political economy. The ideological and economic connection of the political power in Turkey with the media manipulates the media content directly and indirectly and takes it under control. 
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Findings and Analysis
The fact that such holdings as Doğuş (NTV), Zirve (Sabah), Ciner (HaberTürk), Sancak (Akşam and Star), Albayrak (YeniŞafak) and Demirören (Milliyet and Vatan), who are controlling the media, have direct or indirect relations with the government in Turkey has come to affect the content on the news portals also owned by these holdings. The semi-official news agency Anadolu Ajansı (AA) is entirely under the government's control. Doğan Company Holding (CNN Türk, Hürriyet and Radikal) follows a broadcast policy that cannot resist to the AKP pressure every now and then. On the other hand, Zaman, owned by Feza Gazetecilik, follows a more dissentient policy under the impact of the tension between AKP and Fethullah Gülen community, and so does Cumhuriyet, owned by Yeni Gün, based on their own political stance. The analysis of the content of the 14 news sites examined in this study also supports this conclusion. Table 1 displays the distribution of a total of (N) 6405 news headlines from 14 portals with regard to 22 categories between the dates 20-26 January. It is seen that a total of 523 (8.2 %) news on the Supreme Court Ballot for the Ministers (corruption, loss, treachery, traitor, and coupe) has appeared on these portals. This most recurrent news heading is followed by sports (7.6 %), magazine (7.4 %), fire, earthquake, weather… (6.8 %), Central Bank (6.4 %) and Parallel State (5.7 %). However, as categories 6, 9 and 19 are on related content, the percentage of news headlines on and the Community and Parallel State and can be possibly considered to have a 10.7 % coverage. Although the other category covers (n) 1077 headlines and constitutes 16.8 % of the coverage, additional categories were deemed irrelevant for the study. 
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Şafak display a similar quantitative distribution between 20-26 January 2015 (Table 2) .
While there has appeared a total of 618 headlines in the media on the topic in question, the number of headlines in the media directly or indirectly controlled by AKP has been 468. There is obvious sameness/similarity not only in the expression/statement of the news but also their placement in the 14 news portals, which were examined through the study. The sameness in the delivery of news has become a normal and tendency seen in the media frequently which has been controlled by AKP in the last decade.
155 Table 3 shows the sameness or similar expressions in Sabah, Star, Akşam, Yeni Şafak, Haber Türk, Miliyet, CNN Türk and NTV, which are all under the control of AKP -directly or indirectly.
Another striking point in 
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The study seeks to answer the question and Newspapers/TVs/news following one another in digital media/ who is following who? and through the analysis of 14 portals. Examples for each of the 11 categories used in the analysis are given in Table 4 . This analysis reveals which portals launch the news and which portals follow them. A few newspapers such as Cumhuriyet and Radikal, which are not under the control of AKP, published the news and Day of Verdict in Ali İsmail Korkmaz 16 Trialand (Table 1 , item 10) before (January 21, 2015 -9 am) the other portals. The other portals, however, broadcast the news at 10 am the same day or even later. As seen in this example, news which are not on the agenda of the government do not make the headlines at the semiofficial news agency AA.
Portals of AA, Akşam, Sabah, Star and Yeni Şafak are seen, as mentioned, to be following one another in both the news content and similarity/sameness of delivery of the news. (Table 4 
Conclusion and Discussion
The media owner's profile in today's Turkey is an outcome of the neoliberal policies put into practice during the 1980s. In fact, the transformation in the ownership of media has been a global phenomenon. Still, the example of Turkey has some peculiarities of its own. Commercialization and the restructuring of the media in this rapid pace have not widened the scope of freedom. Independent and objective journalistic endeavors have been even more restricted as a result of clientelism and patrimonial relations both of which are deep-rooted in the country's history.
As stated by an experienced journalist, media ownership is the greatest obstacle before the freedom of press (Evin, 27 October 2015) . Pro-government media and their ventures in other fields of business grow in size and number every day. This brings about an environment in which businessmen own the media, and the reporting activities of the media are reshaped in accordance with this mindset. This has resulted in a new media order where the financial interests of the media holdings and political interests of the government are interwoven. The state imposes self-censorship on the media especially on the news on corruption and plundering the natural environment. In other words, the owner of media who is also a bidder in a million-dollar state tender or has invested in a hydro-electric plant on one of the rivers is not likely to criticize the government on such issues, says Ceren Sözeri (2015). As Raşit Kaya (2009:346) has stated, when there is lack of criticism, the balance between magazine and news is disrupted and even the first pages of newspapers become tabloidized.
New journalistic practices, introduced by the digital environment that is created by the advances in technology, have carried the profession of journalism to the next level. This study has analyzed the portals of 14 news sites that broadcast news in the digital environment. The analysis has revealed the sameness/similarity of the delivery and agenda of these portals. This situation has become a new practice adopted by all newspapers. Communication technologies allow imitation and surveillance. Following a publication policy advocating those of the government (AKP) has replaced the critical policy that challenges the government and promotes diversity of opinions. In the last decade, control of the government (AKP) on the media has become even stronger and there has emerged a new structure, in which all kinds of means, primarily economic and political, have been used efficiently to consolidate this control.
